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LIQUI MOLY helps the helpers!



TRAVEL SEASON EDITORIAL

Dear LIQUI MOLY friends,

Lightheartedness off, uncertainty on - the world still seems as if someone had
pressed the pause button! And every day we become more aware that ever-
ything is changing. Nothing new, really, since the Greek philosopher Heraclitus
coined the much-cited phrase “Nothing is as constant as change” more than
2,500 years ago. An insight that seems more relevant today than ever before.
Seldom has global change taken place as profoundly and lastingly as with the
corona pandemic that has been raging for months.

We cannot change the situation. But we can change the way we as the LI1QUI
MOLY family deal with it. Fortunately, we have four indisputable cornerstones
that serve as a stable foundation, even in difficult times like these, allowing us
to look to the future with optimism:

1. OUR GLOBAL BRAND

We have been Germany's No. 1 lubricant brand for years—and recently also
Russia's best oil brand, by the way—and reach millions of customers with our
sponsorships, our advertising campaigns and our media commitment now in
150 countries all over the world. The radiance of our brand shines
everywhere - more than ever before!

Relaxed vacation
in your own car -
LIQUI MOLY makes it possible!

2. OUR COMPLETE RANGE OF PRODUCTS!

We are one of the few full-range suppliers and, with over 4,000 products, offer
the world’s widest and deepest range of motor oils and transmission fluids, f
uel and oil additives, care products, chemical problem solvers and service
products. This means we have the right solution for all problems - more than
ever before!

3. OUR VALUES

We have a unique team spirit and always act in line with our set of values to
justify the trust in our brand each and every day. We ensure optimum working
conditions and thereby create a climate for creativity, innovation and social
fairness.

4. OUR LIQUI MOLY FAMILY WORLDWIDE

We truly live cross-border friendship and mutual care among all customers,
business friends, suppliers, colleagues and relatives, regardless of
nationality, culture or religion. We act according to our guiding principle
“Humanity connects” - more than ever before!

So let us take to heart Heraclitus’ words, and our four pillars listed here, to

continue to actively shape change. Then we can look into the future with light
hearts and optimism!
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CORONA CRISIS

July 22, 2020

LIQUI MOLY iIn the
black during the
corona crisis

Aggressive strategy for crisis management of the
Swabian motor oil and additive producer pays off.

July 2020 - The German lubricant company

LIQUI MOLY also is not being spared by the
global pandemic. Thanks to an aggressive stra-
tegy to overcome the crisis, sales had nevert-
heless grown by the halfway point of the year

- almost three percent compared to the previous
year. Earnings declined, however. For Managing
Director Ernst Prost, this is no cause for concern:
“Through our determined actions and our excel-
lent products, we have asserted ourselves on the
market and continue to be in the black.”

LIQUI MOLY’s sales at mid-year rose by 2.9%
compared to the same period last year. Considering
the global economic crisis and the massive decline
in fuel consumption worldwide due to the lock-
down, this is a remarkable success in the highly
competitive oil business. “Our products are syste-
mically relevant. Logistics, agriculture, workshops,
emergency services and industry are dependent
upon lubricants,” Managing Director Ernst Prost
emphasizes. The greatest effect for the extraordi-
nary success of the company was provided by LIQUI
MOLY’s proactive strategy. For example, 18 million
euro were invested in classic advertising measures,
print, TV and radio, over and above the estimated
annual budget. In addition, over 4 million euro were
donated in the form of products for rescue and
mobile care services.

No state aid measures and 36 new hires during
the crisis

“I won't save on the backs of my people!” Ernst
Prost stands by this pithy statement. The company
did not apply for state assistance, such as short-
time work compensation - on the contrary. Each
co-entrepreneur, as the employees at LIQUI MOLY
are called, received a corona bonus of € 1500. In
addition, internal processes were restructured at
short notice and production ramped up. A total of 36
new co-entrepreneurs were hired in order to cope
with the growth. The company continued to work in
several shifts during the crisis. LIQUI MOLY was fully
staffed while other companies sent their employees
home. “Customers and partners can count on us.
We are always there for them. If need be, right
around the clock. This of course distinguishes us
from competitors and large corporations, where
often only the mailbox answers,” Prost asserts,
praising his team, who stand united behind his
course. Sales partners and workshops in particular
benefit enormously from the company’s effective
publicity measures.

High domestic growth rates

In Germany, LIQUI MOLY’s sales increased by

over 5%. In the international market (approx. 150
countries), the overall growth was more than one
percent. Some countries, including China and
Russia, have been hit particularly hard by the
crisis, and the lubricant specialist is also feeling
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the effects. But LIQUI MOLY is broadly positioned
both with its product range - around 4000 different
articles (B2B and B2C) - and in the international
consumer market. “We thus achieve a wide sprea-
ding of risk, which makes us a resilient company,”
explains Giinter Hiermaier, the second Managing
Director of LIQUI MOLY.

Strong growth in the oil, motorcycle and bicycle
segments

LIQUI MOLY was able to achieve high growth rates
in the motor oil sector. In Germany, the increase in
sales here was 17.8%. Transmission fluids increa-
sed by 16%. “Oils are our core competence. Our
customers and partners appreciate the premium
quality and our excellent service. Made in Germany
and our social commitment are very well received.
This confirms the correctness of our approach,”
explains Prost.

However, other segments, such as Motorbike,
Marine and Bike, also displayed a significant in-
crease in sales in the first half of 2020. Ernst Prost
says that in this regard the lockdown is showing
the other side of the coin: “People now have time to
pursue their hobbies. With all the hardships caused
by the pandemic, this is a positive aspect. When
people combine their hobbies such as motorcycling
with LIQUI MOLY, | am particularly pleased. They
don’t want just any oil - they want quality, and they
choose LIQUI MOLY.” LIQUI MOLY also has a unique
selling point with its specialized oils and additives.
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Optimistic outlook for the
second half of the year:
LIQUI MOLY Managing
Director Giinter Hiermaier,
Marketing Director Peter
Baumann, Managing
Director Ernst Prost

(from left) and Alexandra
Holzwarth (Assistant to
Management).

“We have the right product for every conceivable
climatic condition and for the most extreme requi-
rements. More and more customers, from Afgha-
nistan to Cyprus, are relying on this,” affirms Prost.
Conclusion:

Thanks to extreme efforts, social commitment and
sound business management, LIQUI MOLY has
come through the crisis in good shape.

The increase in sales of around 3% in a generally
weakening global and oil market proves that

LIQUI MOLY and Ernst Prost are on the right track:
“Especially in times of crisis, we have to invest.

| am certain that we will emerge from the crisis
stronger than ever before and continue our growth
course of recent years.”

Outlook:

In 2019, July and August were record months with
sales of almost 60 million euro each. Ernst Prost is
certain that the company will be able to regain or
even surpass these highs in the coming years. As
in the 2008 financial crisis, the helmsman places
his full trust in his team. Diligence, commitment
and the willingness to go the extra mile are the
prime ingredients for his company’s success. “The
tasks have grown, and so have we.” For Ernst Prost,
the second half of the year will be marked by a
catch-up process: “We are well positioned to conti-
nue undermining our competition.”
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Ladies and gentlemen.

Apart from arrogance, | see self-absorption
(when the customer is bothering...) as the
biggest danger for successful companies.
Some people believe they are the grea-

test and others only deal with themselves
because they believe success comes auto-
matically and will stay forever.

“Sorry, Mr. Miller is in a meeting”. It might
or could even be necessary, but if this is the
standard answer, and if a customer needs to
talk, then the business is positioned incorrec-
tly . According to relevant studies: meetings,
conferences, business trips, coordination
meetings and the like determine up to 90 %
of the time of executives, oh dear. The word
executive should actually mean to run the
business and doing business with customers,
this applies not only to executives but to
everyone...

In bureaucracy and administration, we
Germans are top of the class. Can't hurt - but
you don't have to exaggerate. If you waste
your energy on bureaucracy, you lack it when
working with customers and when dealing
with the competition... | see a great deal of
self-absorption in many companies - in part,
also in our own. A large and lengthy back
and forth - similar to that of a cumbersome
corporation or even an government agency

- it doesn’t get us anything. Dealing with our-
selves does not represent a service, it does
not bring any benefit to the customer and
certainly does not lead to success. Success
is only achieved by focusing on our business
partners, customers and markets. Internal
meetings, pages of organizational instruc-
tions and process descriptions, cumbersome
procedures, conferences lasting for hours or
miserable e-mail Ping-Pong with accusations
and attempts at justification, bore, steal time
and generate frustration. Then it may happen
that a customer disturbs and the company
takes far too long to fulfill his ask, if there is
anyone left to listen?

After all, it's no coincidence that a company
fails or is successful. It is hard and concen-
trated work, it's the outward appearance,
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instead of the absorption, the speed instead
of the inertia, and the willingness of ever-
yone in the company to do really good work,
instead of pointlessly arguing around and
playing the dogmatic game. Organization,
structure, systems and order are required -
no question, but also flexibility, adaptability,
the desire to sell and above all an unrestric-
ted customer orientation instead of increased
absorption and internal company gimmicks.
If someone has to wait days for an answer,
only the answering machine is left on and the
responsible persons jump from one meeting
to another, then the best degree of organisa-
tion is of no use. There has to be time for bu-
siness and for 100% loving customer service,
including personal relationship management
and active sales work. In companies it is im-
portant to maintain the culture of entrepre-
neurship within the entire team and not that
of regulators.

If all colleagues in a company - in our case
1,000 co-entrepreneurs - do something to
move forward, to reduce costs, to increase
sales and profits, to improve quality and
performance in order to inspire customers

- then the company will remain healthy and
successful, but only then...

In one sentence: The customer is king, we
have to take care of him, because he is where
we get our money from.

Best regards,

yours Ernst Prost
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BRINA MEETS

Sabrina meets ...
LIQUI MOLY boss
Ernst Prost

Ernst Prost is the Managing Director of LIQUI MOLY and
went from being a bricklayer’s son to a multi-millionaire

PODCAST = PODCAST = 55 25.07.2020, 12.00 Uhr

Ernst Prost is a self-made millionaire. Humility and gratitude are still important values to him.

He was one of the few entrepreneurs who still distributed profits to his employees in the spring of 2020
and also finds clear words for misguided politics or exploitative entrepreneurs.

A man full of energy, and far more than just a castle owner and entrepreneur. He lives his

passion every day and knows why his ancestors from the Ulm barges still keep him

grounded today.

PODCAST
SABRINA TRIFFT

Ernst Prost ist der Geschaftsfiihrer von Liquimoly und hat es vom Maurersohn zum Multi-Milliondr geschafft

Apple Podcasts Preview
Ernst Prost ist ein Selfmade-Millionar. Dabei ist ihm Demut und Dankbarkeit nach wie vor wichtig. Er war einer der wenigen Unternehmer der auch im
Friihjahr 2020 noch Gewinne an seine Mitarbeiter ausgeschiittet hat und findet auch klare Worte filr die Politik oder andere Unternehmer wie Ténnies.
Ein Mann voller Energie und weit mehr als nur ein Schlossbesitzer und Unternehmer, Er lebt seine Leidenschaft jeden Tag und weiB, warum ihm die
Ahnen aus den Ulmer Schachteln bis heute die Bodenhaftung bringen

Sabrina trifft...LIQUI MOLY-Chef Ernst Prost

Sabrina trifft

der Geschiftsiihrar von LI MOLY und hal &6 vorm haurersohn :'un-rM:Il-:- L:n.onar
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% Ein Mann voller Energia und wail
Tag und weill

Sabrina trifft...LIQUI MOLY-Chef Ernst Prost
LIQUI MOLY Geschéftstiihrer Ernst Prost spricht bei DONAU 3 FM dber sein Leben
00:00 T

Ernst Prost ist
gt schafft, Dabel ist fthm Gemut

| L £ Al riahjahr 2
Internahmser dar auth im Fril ;
5 fiir die Politik oder andare Unternehmer wig Tannies
r und Unteenehmaer. Er lebt seine Lidenschalt joder
heute dis Bodenhaltunig bringen.
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it Bl 53 i
i F antesten Unternehmer Deutschiands an 5a
3 aanse Gesorach mit sinem der bekanmlesten U
Hért euch hier das ganze Gespric

trifte. .. Ein Podeast von DOMAL 3 FM
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JOURNEY THROUGH HISTORY With flashing blue light, siren

and our “helpers”

In earlier times, injured or seriously ill people were brought to hospital

by a horse and cart. But, since then, the rescue service has changed
considerably. One thing is clear: Nobody really wants to get into an ambulance.
But the worse you feel, the faster the help you hope for. Then every second
counts and, with it, the full function of the emergency vehicle. This is where our
lubricants, additives and care products come into play. Because they help to
ensure optimal function and safe patient transport.

Back then, oats could
possibly hasten the

ambulance service a little, &/ oy L : ST | modern rescue service
but today, depending on the - 3 ’ v A

fuel, our Speed Tec Gasoline & : _ with initial treatment on site

or Speed Tec Diesel ensure " | AR { [
that little bit of extra speed. T : o 4 %

How fast the patient arrived at the hospi-
tal was usually decided by how much feed
the horse was given and how skilfully the
coachman steered the team. Today, our
high-quality motor and transmission oils
ensure a smooth journey to the emergency
room. Our steering gear oils or, depending
on requirements, ATF oils guarantee easy
and precise steering.

In the past, it was sometimes quite drafty when
transporting patients. Today, on the other hand,
modern ambulances are draft-free — our rubber
care products help them to achieve

optimum closure and protection against the
seals freezing on the bodywork.

Our Electronic Spray is ideally suited to
guarantee the function of electrical light
and warning systems. Our Multi-Spray
Plus 7 ensures that sliding doors, locks,

only the patients, but also the ex- Whereas the bumpy roads in those days were
hinges, etc. move freely and reliably.

pensive high-tech ambulances need transferred directly to the patient virtually without
a lot of care. Here, for example, we suspension, today our central hydraulic system
have just the right items in our range oils help to smooth out the road conditions as far
3 with our windshield and vehicle inte- as possible. The rest is neutralized today by the
Y BT rior cleaning products as well as our air-suspended stretcher. The old canvas-covered
: = : 3 - paint and plastic care products. stretcher could not keep up.
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JOURNEY THROUGH HISTORY

R THE HEROES

When flames are raging, fire
engines must be on site as

quickly as possible.

It is therefore essential FEU H
that the engine starts imme-

diately. A prerequisite for this: P |

The energy of the battery S A T " '4
must reach the starter without . UL | :
losses or stray currents. Here

Hﬁ- to the scene -2

our Battery Clamp Grease, = . g ) _ _ | 1'1 1 |

which is also available as a
spray, helps.

After starting, it is important that the motor
oil lubricates the engine within the shortest
possible time, so that the fire truck is
immediately ready for action at full power.
What counts here is very good flow behavio
during cold starts, such as that offered by
our Top Tec Truck 4350 5W-30 high-
performance motor oil for
commercial vehicles.

In the past, firefighters used to have to
work hard while driving to the scene of
an incident. Today, thanks

to our air conditioning cleaning
products, they can take a deep
breath and concentrate fully on
their duties in comfort.

In the past, the steering of
the old fire engines required a
great deal of effort, but today
this is almost playful with the
power steering systems sup-
ported by our Top Tec ATF oil.

LIQUI MOLY I MEGUIN 11112020 LIQUI MOLY | MEGUIN 1 1112020

W|th siren and
high-tech vehlcles

Always on the spot when it’s urgent

The fire department is the most important institution for our daily
safety. Without it, we would be constantly threatened by disasters
that are difficult to control. Since the fire brigades in the modern
sense of the word have existed, there have been enormous chan-
ges in their technology.

In the beginning, the flames were often tackled with primitive
means, but today ultra-modern fire engines ensure effective
firefighting - and our products ensure that the fire appliances
function smoothly.

Fire engines are generally
lovingly maintained. Our
comprehensive range of
vehicle care products in-
cludes all the helpers for
inside and outside - for
example, biodegradable
cleaning agents that pro-
tect the environment.

In order for the diesel fuel

to offer optimum combustibility
and to prevent ageing and the
formation of bacteria because
the rescue vehicles are so-
metimes left to stand for lengthy
periods, the use of our Super
Diesel Additive and Anti-Bacte-

rial Diesel Additive is advisable. .5
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Grévenwiesbach,

Ulm, 14.07.2020

Den wahren Freund erkennt man in der Not. Marcus Tullius Cicero (106-43 v. Chr.)

Sehr geehrter Herr Baumann,

aus bekannten Griinden und schweren Herzens mussten wir in diesem Jahr, nach iiber 40
Jahren Kontinuitit fiir die gute Sache, unsere Benefizveranstaltung Fischerplitzlefest
»11bis11* leider absagen. Um unseren Verpflichtungen gegeniiber Bediirftigen und
Institutionen dennoch aufrecht zu erhalten, sind wir auf Spenden unserer Freunde und
Forderer angewiesen.

Mit Threm Beitrag und Spende haben Sie dazu beigetragen, dass gerade in diesen besonderen
Zeiten die Empfénger unserer Activities weiter unterstiitzt und gefordert werden konnen.

Wir vom Lions Hilfswerk Ulm/Neu-Ulm Schwaben e.V. bedanken uns auch im Namen aller
Mitglieder unseres Lions Clubs Ulm/Neu-Ulm Schwaben ganz herzlich fiir Ihr Engagement.

Mit freundlichen Griiflen

I " I [‘_

|/ [ )

."r l r.’ -

/1o e T e
Martin Roschmann
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Dreuitséhe Bebyens-Rettungs-Gesalischaf

Begiek Winpertal oy

.

AMMWERY,
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Freiwillige Feyear Wehr Brunnwissen

A, ¥
.\, ffbrunnwiesen . Falgen
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|
. '} fforunnwiesen Die Freiwiliiga
=/ Feuprwehr Brunnwiesen bedankt
sich herzlichst bei Liguy MOLY fir
die Spende dar Sn:hn'uiu:rnﬂttﬂl im
Rahmen der Corong -Aktian!
Wir wiinsche n der Firmg Liour moLy
2in erfolgreiches Gcs-;:hﬁftsjahr und
t

bedanken uns mit
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# Corona Regional Meine Themen Sport  Kickers Uberregional  Freizeit  Mediathck  Anzeigen  Service

MAINEPOST oo

Montag, 27 luli 2020

Wirzburg Bad Kissingen Schweinfurt Haflberge Rhin-Grabfeld Kitzingen Main-5pessart Main-Tauber

Die gute Tat: Hilfe fur die Helfer

Bearbeitet von
Michaela Stumpf

27, Il 2oag
15207 Likr

Aktualisiert am:
27. Jufi 2020
15207 Uhr

Grofte Freude herrschte bed den Mannern der Kitzinger Motorradstreife,
alz zie die Pakete von Ligui Moly auspackten. Yon links: Oliver Henkel,
Roland Vicedom, Thomas Ringelmann, Streifenfiibirer Hanns Strecker,
Karl Patzelt, Walter Gunther und Alfons Gloggler

Z ur Unterstiitzung von Rettungsdiensten, Feuerwehren und anderen Einsatzkriften, die im
Kampf gegen das Corona-Virus in vorderster Front stehen, hat der Schmierstoffspezialist
Liqui Moly Produkte im Wert von vier Millionen Euro den "Blaulichtorganisationen" in ganz
Deutschland zur Verfiigung gestellt. So kam auch die Motorradstreife des Roten Kreuzes
Kitzingen in den Genuss einer grofiziigigen Spende von Olen, Additiven und Pflegeprodukten im
Wert von liber 800 Euro, wie es in einer Pressemitteilung heif3t. "Wir helfen mit dem, was wir

am Besten kinnen", so der Geschaftsfithrer Ernst Prost.

https://www.mainpost.de/regional/kitzingen/die-qute-tat-hilfe-fuer-die-helfer:art773,10476775
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In Kenya, too, the corona pandemic is constantly pushing the many self-sacrificing emergency
forces to their limits. They were all the more pleased about the small relief in the form of

our free product donation, which met with great gratitude from the official representatives
and a warm media response from the national press.

Er———— | . ._-..-—r——.:——————ﬂq——-
rmany vehicle accesson_es firm supports
war against Covid-19 in Kenya
By Gerard Mutunga ':__,_11;__'—_'_-’4“;: f‘i = d;;w‘

= T8
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pirectar Fire Rescue & o
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ELH e e (6 Ulw:'&g;t?‘l‘hﬁaunﬂ:r ail additives to Kenves

Wawery (right) flanked
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MYSTERY

In keeping with this year’s holiday season, in which most people are going camping or
taking excursions into nature, our Ukrainian friends together with the wholesaler “Exist.ua”
are delighting all LIQUI MOLY customers with a competition and attractive prizes.

Picture below: Pressing the pedal to the metal at long last! The DENSO X-TEAM
was highly successful at the national rally competition with the colors of our brand.
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The years of hard work by
LIQUI MOLY Russia, our top quality

e TN EWE0 “"""'"‘Jw

made in Germany and our continuous sopra s "'c"" o i e
brand development are paying off: o oo ey 38 80 5L pomeno
- SprycTeet !"l‘.r‘t.ui“'-‘fl—':‘;"_':q“‘h-m wpa 25 : Wty "'3‘;';__“‘
According to a survey by the market wpocrs. BB (T KOTOPOR EE
research institute AUTOSTAT, LIQUI MOLY oo o 0 S e 0 000

. . . e A e Byast wap TR N o a0
was voted the No. 1 oil brand in Russia! s oo OWBaaITs % LT v

Our Russian friends are currently using
this momentum for a massive advertising
and media campaign to further anchor
our blue-red-white colors and our product
diversity in the consciousness of dealers,
workshops and end users.
Congratulations to LIQUI MOLY Russia!
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Sommarfealing im Auto

CONVERTIBLE TOP .Irmprégnierschutz fur Cabriosim
PR|CE-PERFO est

Well-groomed appearance,
thanks to a well-kept

20. Juli 2020152 Unr | Quelle-dpa

Losheim am See (dpa/tmn) - Schmutz, Regen, Sonne, Frost - das
Stoffverdeck eines Cabrios ist vielen Einfliissen ausgesetzt. Dadurch

Open for summer, sun:
sunshine: with our care
package for convertible tops

altert die Haube schneller. Um das Verdeck zu pflegen, gibt es spezielle
Imprignierer - in Flaschen, Dosen, Spriihflaschen.

Nur die Hiilfte ist empfehlenswert

Sie versprechen langanhaltenden Schutz. Doch was taugen die Produkte
wirklich? Das wollten die Zeitschrift «Auto Bild» und die

Sachverstandigenorganisation KUS in einem Test (7/20) herausfinden.

rEehnis zeidt: Funfr von zenn getesteter

1,62 bis 1 1,18 Euro

e kte reichte von o
i i ne der Testprodu . 3 uer sein: Der :
ie P_r c‘ss‘pit:)ﬂ ml. Gute produkite miissen nicht T; i — d der
jewells ¥ | In;priigrﬁerschum liegt auf Platz
ispinstigste
preisglinstig 3.95 Euro pro 100 ml. _

Testsieger Kostet

Feeling the wind in your face and letting the sun in, just in time i
for summer - now that we are allowed to move a little more EL EANEEONVERT['B&E SOFT 1;‘9’; nuto SR ST Bu
freely again after months of restrictions, driving a convertible ol Ly ZETUNG all types of texfies
. : ; g For all convertible tops. Cleans thoroughly and rsale per tuthite
has its very spemal char:m. Whether new vghlcles, vintage or gently. Just spray Convertible Soft Top Cleaner Tnp
modern classics: A fabric soft top radiates its very own charm on the prewetted top. Quickly and tho- i Yo para tejidos de todo lips
and turns the car into a real fun mobile in fine weather. To keep roughly cleans off even stubborn so- MARKE N
) . | . S
it that way for as long as possible, we have put together a I[lg]gér 333‘]’32 FA';’;IC I;t;;C:GNATPIH[';:“[’UTkt- znzn S
: " i d : : par P
Brigcticat C?nve.rtlble FapRackags Whlc_h' with our Fabnc_ . no. 1594) Universal use for textile convertible SILBER ®
Impregnation, includes our current price-performance tip! tops, backpacks, awnings, tents, sportswear and Pflegemittel g
sunshades. Also suitable for products with cli- <
mate membrane and suede.
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LIQUI MOLY SCHAFFT DIE

Finally: After many weeks of abstinence from contact, we are once again allowed, in compliance
with hygiene regulations, to thank deserving employees personally - as seen here, Andreas
Hohage (Regional Sales Manager, left) warmly congratulated Marcus Storb (Area Manager Retail)
on his 15th anniversary with the company.

. |ANNIVERSARY |=

T e =]

Liebe Kunden, seit Jahren wahlen uns die Leser der fihrenden Autozeitschriften zu Deutschlands
bester Schmierstoffmarke. Bei Auto Zeitung sowie auto motor und sport bereits zum 10. Mal in Folge®.
Ein besonderer Erfolg in einer besonders schweren Situation. Denn angesichts der weltweiten
Corona-Katastrophe ist jetzt nicht die Zeit fir Freudentanze, sondern fir verantwortungsvolles
Handeln. Miteinander und flireinander. Menschlich und voller Nachstenliebe. Mit Herz, Hirn

und Ausdauer. Bei dieser Herausforderung stehen meine 1.000 Kolleginnen und Kollegen

geschlossen zusammen, um mehr denn je ihr Bestes zu geben. Fir unsere Partner,

fir unsere Kunden, fir Sie! Denn nur gemeinsam schaffen wir das!

Bleiben Sie gesund!

LESERWAHL
AUtog AUto
BEST BRAND ZEmunD
2020 '“]P '“]P lhr Ernst Prost
KATEGORIE LESERWAHL

scmi.eofzt:ﬁe M AR KE M AR KE BEST BRAND
«

Schmierstoffe Pflegemittel

10 Jahre in Folge die Nr. 1 bei den Lesern 10 Jahre in Folge die Nr. 1 2 Jahre in Folge Platz 7 9 Jahre in Folge die Nr. 1 9 Jahre in Folge die Nr. 1 bei den Lesern der Auto Bild.
von auto motor und sport. (Ausgabe 7/2020) bei der Auto Zeitung.  in der Kategorie Pflegemittel el d (Ausgabe 13/2020)
(Ausgabe 5/2

LESERWAHL LESERWAHL

O i MOTORRAD
2019 2019
T o T 0 T BEST BRAND 2020
b et B g & s LT e HOTOR MOTOR !
.'.-' : Py A ;‘}"_ﬁ:".,-&! A I = I . M Y, y SPOR] SPOR] Kategorie:
o - aktuel aktuel

" . g "
N Ole/Schmiermittel

Corona fist bump instead of handshake! Our colleague Dejan Schade (Regional Sales Manager, Sidiae e b1 e s

bei Motorsport Aktuell in
der Kategorie Automobil der Kategorie Motorrad.

right) also took the opportunity to present our co-entrepreneur Frank Kippnich (Regional e bl ot - -
Manager Workshop) with a bouquet of flowers to celebrate his 15th anniversary of service. L BTl e o WWW. my-llq Ul- m0ly_de
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An Italian dream on two wheels with high-performance lubricants from our company!
Our cooperation partner Style Car, who is supported by 3F-Competition from Arma di Taggia
(customer of LIQUI MOLY Italia) with our BIKE products, was able to achieve podium places

straightaway n the Moto Guzzi Fast Endurance Championship with its team at the first race in
Vallelunga as well as at the second race.

Our colleagues Lucas Hopfner (Business Developer Japan, above with mask) and Nicolas Rumo
(Technical Business Manager Japan, below right) are fighting non-stop during their training trips
on the ‘customer front’ to demonstrate the great benefits of our products on site and thus gradu-
ally strengthen the positive perception of our global brand throughout the country.
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Sales professional Nicolas

Rumo visited various Harley-
7 Davidson workshops and

;”’*_.‘._ bbbl , customizers in the Tokyo
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On the right the current
ad in Primary magazine,
a medium especially for
custom Harleys in Japan.

LIQUI MOLY I MEGUIN 11112020

| i
»
<
- - - —
=

LLLLLLLLL

WA B

Productsforidii'Bikes

LLLLLLLLL Autol A0
BEST BRAND

s e e o .
|

£ )\ -0 N ol
£ - .:-i".l I1 ; —_ — = :'. - I
f m’; g |
iy s ) — Y e By =

"=

LIQUI MOLYR B BTt BB TcDEHDBICTE Y ETHELI L,
IIIVALIENEAFPACIVLITP 71T =AW TA—0F
AIWTPI)=F = INPTIANF =00 ) =F—= Fx—VA4A
W o B UTHBBIEBSEDRICEITBIANLAYMNOLY =07 D7) —
T—FTH - BHEHRICESDIBLBIEDRIC,

Ho- HROFEICOVTEFLIQUI MOLY IEREATTE CERIE RIS\,
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LESERWAHL Tanio & Company, Ltd. Suzuki & Associates KK

2020
KATEGORIE
Schmierstoffe
Hoft 06/20

BEST BRAND

BEST BRAND KASHAERR RRFRTY ¥ ITAY I
T530-0037 RERAFARRT | A&t
XA ET5 —4 T447-0035 EAMBERES

MARKE MARKE
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Ausgabe 7/2020

Motor
Klassik ||y

Pflegemittel

06-6358-0651 AL ET3 T B35-2

https://www.tanio.jp 05-6646-4700
https://
www.customworld.jp/

Ausgabe 6/2020
Ausgabe 5/2020
Ausgabe 5/2020
Ausgabe 16/2020
Ausgabe 16/2020
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As part of our worldwide donation campaign, our colleague Wim Declercq (Account Manager
Belgium) personally delivered free products to the members of the Belgian emergency medical
service. This ensures that the rescue vehicles that are subject to heavy use during the corona
pandemic are optimally maintained and lubricated.

Knowledge is power! Therefore, the regional sales team of our Kazakh friends uses the some-
what quieter corona weeks to train intensively on our product range and the effectiveness of our
problem solvers - here are pictures from workshop branches in Petropavlovsk and Kostanay.

A, CAJY

FL\E@MK Cily

f== i

=)

=] RN
1712

AMBULANCE

LIQUI MOLY I MEGUIN 11112020 LIQUI MOLY | MEGUIN 1 1112020




%

CZECHIA
CZECH DRIFT SERIES

Crazy atmosphere, crazy fans,
crazy drifts! On his favorite
track in Namést and Oslavou,
both the driver Michal Rei-
chert, who was glad to finish
third, and the drift fans got
their money’s worth at the
first race after a long corona
break - powered by

LIQUI MOLY!
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At the 2nd race of the season with LIQUI MOLY

as Official Sponsor, our logo was also highly visible to
millions of motorsport fans at home in front of the TV,
on the internet and in the entire post-race coverage!
At the Hungarian Grand Prix, the Briton Lewis
Hamilton in a Mercedes once again displayed his
driving skills and took the 86th Formula 1 victory

of his career.

LIQUI
AN MOLY

Official Sponsor
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What a Formula 1 race weekend that was with LIQUI MOLY!
Whether Nico Hiilkenberg's surprising comeback, Lewis
Hamilton's record qualifying lap or the absolutely crazy tire
drama to close the race: It really was a historic motor sport
happening at the British Grand Prix in Silverstone and our
world brand was in the thick of it once again! "Running on
empty" was the order of the day: Fever pitch on the last laps
of the race due to tyre defects of various drivers on THE tradi-
tional Formula 1 circuit. In the end it was Lewis Hamilton who
saved his skin to get atop the podium after running on three
functioning tires... unforgettable pictures and emotions! Once
again it showed up here: Where great motor sport happens at
world-class level, Germany's most popular lubricant brand is
just right.

The tremendous media response to the race weekend in Bri-
tain shows: This sponsoring is simply TOPS! The best news:
This coming weekend we are continuing with the second part
of the British Grand Prix with us as official sponsor, so switch
on and enjoy!

45



-

|

Keep your foot
flat down: The
Grand Prix

of LIQUI MOLY is
running at

Anything but ordinary! These pictures document how a model in the exclusive LIQUI MOLY design

of Hyundai Team Engstler from the WTCR (FIA World Touring Car Cup) is painstakingly handcrafted

from an ordinary Hyundai i30 N. This is the first of two Hyundai cars that we are giving away in our

year-round international Best Brand competition 2020. So it’s well worth taking part! LIQUI MOLY has been_
Germany’s No. 1 lubricant

brand for ten years.
We are celebrating this
success together with our
.y : _ . worldwide fans with a big
B, Ll o i — competition that is spread
. over the whole year in three
winning phases.

r luck!
e campal

your click fo

n site:
This way to th °

(4

my-liqui-moly.de
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ONLINE COMPETITION ]
- Our international online competition has been attracting a great deal of
% attention on all relevant internet and social media platforms for months now.
' And every day we receive new creative contributions from our worldwide
fans with their very own personal My LIQUI MOLY Moment. One winner
of the campaign is already clear today: our brand!
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Together, LIQUI MOLY and
the travel provider “Escape
to Mongolia™ are presenting
a dream trip on four wheels
that promises adventures

In a class of their own.

A e X

Mongolia and the Gobi
Desert in particular have
always fascinated adven-
ture seekers the world
over. With LIQUI MOLY
Extreme, you can now
experience this country
as never before! Off the
beaten track, in all its
beauty. Just load LIQUI
MOLY into the car and
drive off!
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ADVENTURE TRIP

Long-distance t
on-existent th|_s

rc\orona pandemic. Al thg greaa Ty

desire of many to experience

i 21! .
special adventure in 20 ¥
) h h

yea

1.8
W7

Modern meets
tradition: On the

journey with our
¥ four-wheeldrive
=% vehicles, we also
meet real nomads
of the steppe, and
refuel at remote
supply stations.
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Get in to get out

LIQUI MOLY Extreme - it’s not just a
journey, it's the promise of a unique
experience that you will never forget.
One week of off-road touring on the wild
side from the capital Ulan Bator through
southern Mongolia to the Gobi Desert
and back. A breathtaking, 2,000 km long
adventure, led by an experienced crew
and safely on route in perfectly prepared
vehicles. Because, of course, the name
of the tour says it all: With its products,
LiQUI MOLY ensures that the off-roaders
are optimally lubricated and maintained
to withstand the extreme conditions and
bring all participants safely and reliably
to their destination!



ADVENTURE TRIP

The program - 100% adventure included: Whether through mountains, desert or river

i . i . courses: When things get extreme, our
e Guided self-drive tour with new 4x4 off-road vehicles products show their full strength!

e Varied terrain and spectacular landscapes
e Experienced crew with tour guide and cook
e All accommodation and meals included

e 100% adventure guaranteed

Further information about the trip, booking
possibilities and up to

35% early-bird discount for 2021 can be found
here:

www.escapetomongolia.com
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JORDAN T

In Jordan, too, drivers are out and about again! Not only during the first rally stage,
but also in terms of sponsorship, as this commitment of our Jordanian partner proves.

_ As seen here in Jerez, Spain, our Moto2 team LIQUI MOLY
~IntactGP is-once again putting in a great performance this
-season: Marcel Schrotter (front) and Tom Liithi.
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By sponsoring the am-
ateur driver Konstantin
Hinodi in his powerful
Subaru (BozzSpeed
Japan), LIQUI MOLY
Eurasia keeps the eyes
of motorsports enthusi-
asts shining at regional
and national racing
events.

Starting shot for the Drotar Rally Hungary! Here, too, we fly the flag with our sponsorship and
ensure optimum lubrication under extreme operating conditions with our high-performance
products.
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VANtastic
offer: Know-how on
four wheels

Knowledge on call - the new training
van of LIQUI MOLY USA makes it
possible: With free on-site training
by our Application Specialist Stefan
Braun, we literally come to meet our
customers’ needs on site and provide
them with ideas, products and
expertise for even more successful
business with LIQUI MOLY!

-..-I;'
__‘_:._L'

e

Stefan Braun (Application Specialist
LiQuI MOLY USA)

B
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Selection of site training courses:

Gear Tronic: Transmission service
the easy way!

Air conditioner cleaning:
Remove unpleasant odors
and breathe clean air again!

JetClean Plus: Professional
fuel system service!

Oil specifications:
Why they are so important!

LIQUI MOLY additives:
Genuine problem solvers!




Our MARINE partner Nautica Emporda successfully presented our MARINE range, consisting
of motor oils, additives and also cleaners and service sprays, in the Club Nautico Estatit on the
Spanish Costa Brava. Once again, the well-informed boat owners were delighted with the top
quality of our products and felt reassured in their use of LIQUI MOLY.

/A
| .Y
With LIQUI MOLY,

value retention is firmly — S

~_anchored even off the water. _

[ 4
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Our Portuguese partner A. Maia organized an exciting event for all customers, friends and
business partners. Of course, LIQUI MOLY Iberia was also in on the action. Anyone who wanted
to - and was brave enough - could experience concentrated LIQUI MOLY power at first hand in

one of the team’s racing cars!

FWUTOA‘OLL
Ol 410"

63
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| GREAT BRITAIN

So much for racing being a man’s business! Esmee Hawkey put in a fantastic performance during
the tests in her MB Motorsport BTCC car at the Snetterton Motor Racing Circuit. Esmee is the first
female driver to take part in official BTCC tests since 2007 and delivered a good show with her
team mates Jake Hill and Sam Osborne!

Two completely different vehicle types, but one team and one lubricant brand that together
guarantee top performance, even under the toughest racing conditions on ascents:
the Nutrend Racing Team is making common cause with LIQUI MOLY!

| Marek Rybnicek
(Managing Director LIQUI MOLY
il Czech Republic)

A
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Left to right: Managing
Director Matthias
Bleicher, José Pereira
and Claudio Delicado
from LIQUI MOLY Iberia
with Victor Roncero

and owner Chema
Rodriguez Llaneza from
the Recalvi Group.

The beginning of a close and successful partnership! During a kick-off visit to the headquarters of
the Recalvi Group in Vigo, northern Spain, our LIQUI MOLY Iberia team was able to convince itself
of the capabilities and also the commitment of our new partner to LIQUI MOLY. At the same time,
it was a good opportunity to exchange ideas and strategies in order to push forward the sales of
our blue-red-white global brand in Spain even more strongly.

LIQUI MOLY I MEGUIN 11112020

| PORTUGAL

José Pereira presented the whole variety of our brand
and our full assortment in an entertaining and
competent way! = SRR e,

In Braga (northern Portugal), our colleagues José Pereira and Claudio Delicado from LIQUI MOLY
Iberia trained the team of our sales partner Bragalis. The main focus of the training was on our
oils and additives as well as the related sales strategies, concepts and suitable marketing tools to
increase brand awareness.

LIQUI MOLY | MEGUIN 1 1112020




CZECHIA
CALENDAR 2021

LIQUI MOLY Czechia is launching its own calendar for 2021.
The photo shoot took place at the Nutrend Racing racing team.
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VACATION TIME

LIQUI MOLY I MEGUIN 11112020

Full product range
- sales guarantees
even in troubled
times

The back-and-forth with
constantly changing

border openings, travel
warnings and compulsory
masks once again make it
clear that normality is still
out of the question in the
travel year 2020. So let

us together make the best out
of this situation: Sales! With
all the products we have! In
all countries where we are
allowed to sell again! In this
way, we not only ensure the
smooth arrival of holiday-
makers with their cars and
mobile homes, but also se-
cure thousands of jobs within
our LIQUI MOLY family
worldwide!
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Drive with LIQUI MOLY
and drive better

The same care that you

usually give to your luggage before each trip should
also be given to your vehicle. After all, it is responsi-
ble for getting all travelers to their destination
reliably and in good spirits - and that usually with
heavy loads and over hundreds of miles in all weather
conditions. Only with the right lubricants, care and
service products on board can it be guaranteed that
the journey on holiday does not end prematurely on
the hard shoulder. Here is a small selection of

LIQUI MOLY products to ensure that unwanted
stopovers and expensive repairs can be avoided.

Y = L A\
VACATION TIME | "B % ’\1

% 4
fa

. Excellent quality for safe
' ¢ mobility - so that nothing
* stands in the way of the
‘{lf best days of the year!

1. CLIMATE REFRESH (ALLERGEN-FREE) (part
no. 21465) For cleaning up vehicle air condition-
ing systems and vehicle interiors. On vehicles with
ionization device or ionizer, this function must be
switched off before use. 2. WINDSHIELD CLEANER
(1514) For the windshield washing system in sum-
mer operation. Suitable for polycarbonate and fan
nozzles. 3. RADIATOR STOP LEAK (3330) Small
leaks caused by stone impacts, porous soldering points
and hairline cracks in the cooling system are not easy
to locate (you only notice that the cooling water level
is sinking). Radiator Stop Leak completely seals such
leaks immediately with ease. 4. TOP-UP OIL 5W-30
(21286) Always have the right oil on board when on
the road! 5. INJECTION CLEANER (5110) Removes
deposits on injection nozzles, intake valves,
spark plugs and in the combustion chamber, and
prevents new deposits from forming. Eliminates
starting problems and rough engine running.
6. Super Diesel Additive (5120) Removes
deposits in the diesel injection system and in the com-
bustion chamber and prevents new deposits. Maintains
all components of the diesel injection system. Prevents
any seizing up and gumming up of nozzle needles.

LIQUI MOLY I MEGUIN 11112020

Also true on holiday:
You snooze, you lose!

The desire to experience cities and landscapes on a bike
increases especially during the holiday season. But to
prevent unpleasant surprises during the tour, you should
make sure that everything works reliably. Our all-round
carefree range gets bicycles fit for the next outing. Here
we transfer our more than 60 years of expertise in the
lubrication and care of cars directly to two-wheelers.
The results are BIKE products of the very highest quality,
perfected down to the smallest detail!

Auto
TOP

MARKE

Schmierstoffe
7.BIKELM4OMULTI-PURPOSESPRAY(6057) Universallyapplicable

L
m combination of active ingredients. Excellent corrosion pro-
Tnp tection, displaces water, dissolves rust and dirt, and provides
superior lubrication. 8. BIKE BRAKE AND CHAIN CLEANER
MARKE (20602) For cleaning and degreasing chains and disk brakes on

znzn bicycles. 9. BIKE CHAIN SPRAY (20604) Specially designed
SILBER for lubricating and maintaining bicycle chains in both damp
Pflegemittel and dry conditions. 10. BIKE CHAIN OIL WET LUBE (6052)

g Especially for lubrication and care of bike chains under wet,
dirty conditions. 11. BIKE CLEANER (6053) For cleaning bicycles

and carbon parts.

Ausgabe 5/2020

Ausgabe 5/2020

Even on two wheels - driven by
muscle power or an electric
motor - LIQUI MOLY customers
cut a dazzling figure, thanks
to our BIKE range!

i g
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+Wir sehen uns als Unternehmen
immer in einer sozialen Verantwortung“

| Ein Gesprach mit Peter Baumann (Leiter Marketing der Liqui Moly GmbH) +.

ww ligui-moly.de

IQUIES
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Dag sl heute
noch immer gire wichl
ge Produktgruppe, aber
inzwischan ist Ligu Maoly

stoffe

ane weltweit bedauten
de  Schmiestoffmarke.

In Deutschiand Ghngens
seil zehn Jahren die Mar
ker Nr. 1, Das Unternchmen
15t hewta mit Produkten nd
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Motnviare Miluniernehmer, die das
Unternshmen als thre Famile se
hen und immer Voligas geben. Ein
wirkliches Gehoimnis ist das ja ei-
gentlich gar micht, Gepaart mit
Top-Produktgualitit und einer sehr
bekannten Marke mit vielen welt-
weilen Akivitaten, ist das die For-
mel zum Erfolg.
nicht

Damil goenug,. ihr

-:_|EL-ich.:|:|i.-:_! Waren i Werl von
vier Millionen Ewo an Rello

Dautschla

organisalionen 0

Miteinander

Wir sehen uns als: Untemeshmen
mmer in ainer - sozalen Verant-
worturg. Wir profitieren vion dar
Geseallschaft und dem wirtschaft-
hchen Umiald, welches der Stand-
ort Deutschland baatet. Fir ung st
es dann selbstverstiandlich, dass
man in 50 einer besonderan Situ-
ation dann awch Rift. Dies tun wir,
111 el wer vl D |Q|,'_'1||_|r‘||:_‘| Sriens:
te kostenlos mit unseren Produk-
ten versorgen. e ausgepragte
Werbekampagne 181 dabel eben
s0 als Unterstitzong ilr unsere
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Peter, bitte nenne uns die wich =3
lgsteén Details zur Geschichie
von Ligui Moly?

Ligun Moly wurde 1957 gegriin
det und het soinen Stammsitz in
Um und emen Produktionsbe-
trigk in Saarlouis. Knapp 1,000
Mituntermehmer/-innen sind an
diesen  Standorten  beschaftigr

.
Produnen wird ausschiiefilich in

LIQUI MOLY I MEGUIN 11112020

.« Tum 12-Stunden-Rennen in Bathorst

Handels- und Werkstattkunden zu
sehen, denen wir damit verstarkt
bemm Abverkauf helfen.

Mit Vertrauen, Respekl, Freund-
schaftt, nannte euer Geschafis-
fuhrer Ernsl Prost drel wichtige
Aspekie im Arbeitsalltag van Li-
qui Moly, Was heilt das konkret?
Wir haben die Efahrung gemacht
dass ain repektvolles Miteinander
filr Maotivation sorgt und so auch
de wirlschaftichen fiele wie z. B.
Profit, den wir natirdich avch brau-
chen, mehr oder weniger automa-
tisch arraicht wearden

AuBerdemn engagierl sich Liqui
Moly fdr Frieden, Freundschatt,
Toleranz, Respekt und Anstand,
aber gegen Rassismus und Inlo-
leranz. Petar, bitte nenne uns die
Grinde

Flr uns sind das Selbstverstand-
lichkeiten, deswegen kann ich

LIQUI MOLY | MEGUIN 1 1112020

oer

niczht wirklich Griinde nennen. Wir
haben ein globales Geschaft, wel-
ches auf Respekt, Vertraven und
in vielen Fallen sogar auf Freund-
schaft basiert. Da spielen Hautfar-
ben und Religionen dberhaupt gar
keine Rolle. Wir sind eine Famiie,

Welche Ursache gibl es fir euer
Sponsoring im Racing sul zwei
brw. vier Radern, dem Baskei-
ball, im Eishockey, dem Handball,
dem FuBball und den verschiede-
nen Wintersport-Disziplinen?

Motarsportsponsnnng hegt natiir
lich nahe, weil wir in diesem Sport
die: Leistungsfihighet unserer Pro-
dukte auch direkl unter Bewsis
stellen konnen. Die Wi-Klassen
Moto2 und Moto3 fahren ja alle
mit unserem Motorendl. Ubnigens
ain Serianprodukt, welches genau
s0 auch jedem Motorradfahrer zur
Verfigung steht. Bei den anderen
Sportarien geht es hauptsiichiich

OF THE
AMERICAS

Circun of the Amaricnsg

1 - 4

um die mediale Sichibar-
keit unseser Marke, Wel-
wiiter Aktvitdten im Sport
haben uns unzweifalhaft

gehollen, unssre grobe
Markenbekanntheit  zu

erreichen

Bliicks

Bleiben wir im Moforsport und
damit auch dem Ligul Moaly ln-
tact GP Team in der Moto2-Welt-
meisterschaft. Welche Resultate
erwartes! du in der speziellen
Saison 2020 von Marcel Schrit-
ter und Thamas Liithi?

Wir sind seit vielen Jahren Part-
rer des Teams, Das st mit abso-
luter Sicherheit das beste Moto2-
Team in dar VW, Top Teamisatung,
Top Matenal. Top Personal und Top
Fahrer. Was den planbaren Teil be
trifft, sind die Voraussetzungen ge
geben, am Ende der Saizon ganz
oban zu stehen. Im Sport 15t aber
eben nicht alles planbar. Jedentalls

2019 feierte das Moto2-Team in Austin einen grandiosen Deppelsieg

ist aines kar; Wenn es sich ene
Truppe verdient hat, dann diese.
Weichen Stellenwert besitzt die
Nachwuchsforderung bel Ligqui
Moly? Wie lauten die damil ver-
bundenen Erwartungen?

Wir sind froh, dass sich das Team
so fir den Machwuchs enga-
giert und wir Gber unsere Fariner-
schaft auch einen Tell dazu beitra-
gen kinnen. Allein werden wir es
nichit nchien und ich hoile, das fin-
det Nachahmer, Man kann sich ja
necht immer nur Gber mangelinden
Machwuchs beklagen ohne etwas
dagegen zu untermnehmen

Durch das Corona-Virus hat sich
die Welt veréindert. Was kdnnen
wir Menschen daraus im priva-
ten und im geschafthchen Um-
feld, nmicht nur lemen, sondern
zukiinftig auch verbessem?

Wir soliten alle etwas demiitger
werden. Weniger meckern son-
chenn aktiv mitgestalten, Gerade die
jetaige Situation hat doch deutlich
aufgezeigt, wie gul s uns gerade
hier in Deutschland geht. Und wir
haben doch alle avch gelernt, dass
wir etwas entschleunigen miis-
zen, besser unterscheden mus-
sen, was isl notwendig und was
mcht, Das betrfft dann doch in
diesar Denkweise auch unser zu-
kiinftiges Verhalten im Umgang mit
Resourcan,

Peter, vielen Dank fir dieses in-
teressante Gesprich! Herzliche
GruBe an Ernst Prost, alle Mitar-
beiter/innen. Wir winschen der
Ligqui Moly GmbH weilerhin viel
Erfolg!

Top-Speed 08/2020
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ONTUMAJIbHOE

PELUEHME

NodWe Jgpaork W ne-
’7 PEMEHYM BRI KW -

M AT MOMYT B CAMEIR

H E03MAAH HEA W OMEHT

MpeEpaTTE NOe3aKy

B CYPOBOE MCNEITA-

HME W ANA BOOMTENA,
M AN3 era 3ETOM oM. K Takne Heosmn-
JAHHOCTAM NpKHATO FOTOEMTECA 3apa-
Hee - HEJAPaOM M3 BCETO ACCOpTHM eHTA
Hewelkol koMnadn e Liqui Moly cas o
M3cCOEOM W NOMYNAPHON NMHERKON e
MHOMD NeT ocTaTed Macna Optimal. [z
COCTAE CMEelyankHo 34aNTHPOBaH Ana
FALWMTEl AEW FETENA, SKCITY aTHPYIOULEr 0CH
E CAMEBIL PAZHEIL YCNOEM AL, W NPW STOM

MONHOCTEKS COOTEETCTEYET O L ANEHEIM
KNaccudMEaLMan 1 00Ny ckam, KOTOpeIE
PEKOMEHLDEAHE! CAM MM M ETONQOKE-
EOOMTENAMN. KAk 1 npodne uz Gonee
uen 4000 npoaykToe Ligui Moly, macna
Optimal m2ror3enm eaeT cA Ha coflcTEEH-
HOW npouzeoncTee B leprannm. Oop ako
BHICOKM A CMIPOC M LM POKWE M POLEHKK

B Foccun nozEanamT coXpaHaTe LEHEl Ha
nNuHef ky Optimal Ha NpW eMneMon YyooE-
He. Bonee Toro, cerogHa npuofpecT Ta-
KMe Macna MOKHO ¢ 0c0BeHHOR BbIronnM:
KaHW CTPEl eMKOCTERS NATE NMTPOE Npemna-
FakTeA N0 CTaM MOCTH YeTEIpEM TROBEIL.
[lononHWTENEHAA 3KOHOMW A CPEnCTE -
fes aKOHOMKMM HA Z3WMTE 3ETOMORUNA.

acna LIQUI MOLY croAT AHTHNEHHBIX HOMNOHEHTOR. [1pH 3TOM Mac-
CBOWX A2Her, NOToMY 4TO N0 JONHHO A0NTO COXPaHATE CBOM GBOR-
ABNAKITCH NMASPA MK N0 CTEA, 4TOGH! £70 HE NPHXDAWNOCH GNHLWKOM

YDOBHK HavecTea. Bnaro-  4acTo MeHATh, COKPALLAR MeHCepBHCHEIS
JapA WHPpoKoR NpeacTae- MHTepBankl. Motorbike 4T Synth Strest
NEHHOCTH NPOAYHLK KD
LIQUI MOLY MOMHD Hy-
MHTE B GONbLIMHCTBE KPWIHBX K CNelwa-
NHBHPOBAHHBIK MATA3MHOB,

YTO BAMHO 2HATE NPO 3TOT 6peHa?
Hy npewie Bcero 7o, 4TO KOMNaHKA
BhINYCKAET BCK NPOAYKL MK HA ABYX
COGCTBEHHbIX 33B0AaX B [epMaHKK,
TaK 4TO HeMal Koe KaveCTBO pealli-
AYETCH B NONHOR Mepe. Mporaeo-
AMTenb rapaHTHPYET, 4T0 YHARaHHAaA
Ha YNAHOBHKS MHQOPMALKMA NON-
HOGCTEHI COOTBETCTRYET TOMY, YTO
HAXOAMTCH BHYTPH, NOCHONBKY A0CTO-
BEpHOCTE CBEASHHI CTROMO KOHT ROMH-
DVETCA Hemel KW 2aKOHOOATENECTBOM,
MNOoaTOMY, NOKYNARA «CHHTETHHY:, Bhl
SyaeTe veepeHbl B 22 100 %, Hy a ell@
npo LIGQUI MOLY ropOpAT, YTO 8TO Macno
HeMNHOHOB, KOMNAHWA — 3HCHNIOZKME-
HblH NOCTABLUME Macen AnA YemnuoHaTa
MotoGP B Knaccax Moto2 v Moto3. M He-
BAMHO, KAKAA HOMaHA4a Nepacedsr nep-
BOR QHHHALLHYID YepTy, — B & MOTOUKKENS
gyaeT «JIMEBW MOMK=1 M camos Bam-

HC-CHHTETHY ecKoe W MW Hepan bHoe Macna.
Brero B AoposHy o NHHe#ry LIQUI MOLY
BXOOMT ABA JSCATHA MAGEN, B TOM YHGNE
ANA CNOPTOARKOR, CHYTEPOR, KNACCHHOR W
Jawe cNelHanbHO COaHHoe ANA MOTOLM-
knoe Harey-Davidson.

BHeAOpOHHAR NHHERAKA TAKHE DAcCyH-
TAHA HA PAZHBIE THNEI TEXHH KK, BRICOKD-
TEXHONOTMYHAR «GHHTETHHE 2ALLMIAET
OBHraTenk MOTOUWKNOB ANA MOTORPOC-
A W CNOPTHEHOMD SHAYPO OT NOBPEH-

YCIOBMA SKCNNYATaU KK, B nHHek ke
NpeicTaBNeHbl TakHe « HC-CHHTS-
THEA: W «MMHEpANKAs N9 MeHes
HATEYHEH HBIX, MOTOPOE, Hateropus
MACeN pacCcHHTaHa Ha KeadpoL K-
Kbl TAHAA TEXHHMEE SHCNNYATHPRY-
STCH MHOMO BPEMEHH BHe A0por G
XOPOWKHM NOKPBITHEM B SONOTAX, Ne-
GHAX, NECHBIX 33 POCNAx M APYTHX Hednaro-
NPHATHEIX AN TRAHCNOPTA NOHALKAX, rde
TPeoYaTcH MAKCH ManbHAA 2hEeHTHERHOCT
M HEAEHHOCTE pAGOTEl TEXHWKK, BRICTRAA
W NErKan ABYXTAKTHAA TeXHHKA TpedyeT
OCOGEHHOMD Macna, NONHOCTED OTAHYaI0-
WErocd oT YaThIPEXTAKTHOMD, M OHO TOME
MPHCYTCTEYET B NMHe ke LIQUI MOLY,
KoHeuro, LIQUI MOLY — 3T0 He ToNbHO
MOTORHBIE MACNA, HO W NPOAYKL KA And

NCTVNHHO HEMELLKOE MACJIO

Ha poccuinckom pbiHke NpefjcTaBieHo Hemano NPon3BoauTeSei
mMoTouumKNeTHbiX macen. Ho LIQUI MOLY 3aHumaeT ocoboe mecto. Hemeukad
KOMNaHWA 32 MHOTO NeT paboTbl B Poccum nNprnodpena xopoLyro penyTtayuo

onaroJaps BbICOKOMY Ka4eCTBY W LLIMPOKOMY aCCOPTUMEHTY NPOAYKUUN

OPTIMAL 100-40
e —

OPTIMALHT SYHTH E'W-30
N

MOMYCHHTETHYECKIE
MOTORHOE MACT 0 C N OERI-
LIEHHBIM YROEH EM 36 LUIT kI
JEMTATEN A, A060 TMPOEGH O
ANA POCCHMACKIXYCN DEMA,
M00X00 MT 477 AETOMOEMIER
MEPOK BAZ 1 M3,

OPTIMAL SYHTH EBW-40

A
HC-CHMHTETHMYECKDE Macno
EbICOKDN EAZKOCT M OEECAE-
YMEAET ONTHWANEHEIR YPO-
EEHE 36 LMTEl M CMA3BIEAHME
JAETANENR AEMIATENA B TAAHE-
TBIE WO OB WA 3RS NYATS LI,

82

HC-CMHTETHYECKIE MACN O,
Wil EANEHOE AN COEPEMEH-
HbIx MOSEMER B3 1 H Oba-
POK AH AN OCHMYHOTD KA GO,
M00%00 T 409 JEWMATEN ER
CTYPEOHALIYE M W KATA-
MASETOP AR .

OPTIMAL DIESEL 100%-40

Y S
MOMYCHHTETHYE CKOE MACT 0
ANA AMZENLH bIX JLEMTATE -
TEA CALANTHPOEAH HEIM
JNA POCTHRACKWE VCIOE Wi

M KETOM MR CAL 0K

LIQUI MOLY I MEGUIN 11112020
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HO@&, 4TO HCNONb3yemMble B FOHKAX Macna Race 5W-40 — TONOBLIA NPOOYKT ANA ca-
LOCTYNHBI HAHAOMY MOTOUMHIHCTY. M blX CEPBEHBIX MOTOPOB, B TOM YHCNE
LIQUI MOLY NpoM2BOAKT Macna ¢ COBPEMEHH bIX CNOPTEA FKOB MOL HOCTBID
YYETOM OCOSEHHOCTER LeneBoro Knacca 23 200 nowadnH X cKHi, MMeHHD 3TO Mac-
MOTOTEXHMKK, M NOATOMY CYWECTRYIOT 4Be N0 HCNONB3YETCA BO BGEX MOTOLMHKNAX,
NHHeRKK: Street W Offroad. HanprMeap, YeMNHMOHaToR MKpa MotoZ W Moto3, Onq
WMOWHAA WOCCEAHAA TEXHMHA pADOTaET Ha TEXHHHKHK G 33N poca-
BhICOKHK OG0OpOTaK M Tpe- _ lw | 7 MW NONPOWE &CTh
BYaT BICOKOKAYECTESH- =
HOM CHHTETHYEs KOR
OGHOBGI, & TAHME donan-
HHTENBHbIX aHTH-
OHHCIHTENBHBIX W

NOABECHH, TRAHCMMCGCHH, CHCTEMEI 0XNa-
LEeHHA, TOPMOZ0B, BOZAYWH BIX QHIETPOE.
B oSWem, NPaHTHYSCKH BCA, HAKaa MOMeT
NOHaA0GHTECA NPH TEXHHYBCHOM DGGTYHM-
BAHMM MOTOTEXHHHKHK, Kpome TOTD, Kom-
NaHWA BLIMYCHAET CMA3HH, OYHCTHTENH,
WAMMYHH, MPHCALHH, 2 PMETHHH, B OSLamM,
NONHEIA ACCOPTHMEHT CREAGTE, HOTODBIS
MOTYT NOHEA00HTLCA MOTO LK KIHCTY ANA
¥X0JA 23 MOTOLMKNAMH H SKHMHPO BHOR
BriGupas npogykrel LIGUI MOLY,
p— Ll Syaellb YBepeH
B NPaBHAEHOM BLISOPE, B
CBOEM MOTO-
UHKNE H B

cebe. @
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INTERVIEW

EXGLUSIVE INTERVIEW WITH ERNST PROST,
MANAGING DIRECTOR, LIQUI MOLY

autoASIA (AA): As one of the most influential Pioneers of your time,
how do you measure success?

Ernst Prost: Real success cannot be measured by a single parameter. In
times like these, success means sbove all how crisis-proof a company is.

86

AA: German oil maker Liqui Moly is defying convention and invest-
ing during the downturn. How Liqui Moly is making the way in
the Covid-19 crisis. How you made this possible during this unprec-
edented time?

Ermst Prost: Because we don't whine and complain, but take cur fate into
our own hands. Bvery crisis is ahways also a piece of psychology. And it
makes a huge difference whether an entire comparry takes cover in fear or
courageously braves the storm and continues on its way,

AA: What challenges you are facing during such time of lockdown
especially looking at your employees and their families?

Ernst Prost: In times like these, there is great uncertainty. It was therefore
important to assure all employees at an earty stage that no one would be
laid off and that we would not apply for short-time work. This gave se-
curity to people, also and especially to families where the spouse works
elsewhere and whose job is threatened. 50 we were all able to roll up
our sleeves and work without fear and worry, in arder to get out of the
crisis unharmed. That worked very well,

AA: What is your vision in shaping the future of Liqui Moly? What
is the USP of your products, your top market?

Ernst Prost: Our mission is to keep the word moving, Whatever moves
must also be lubncated, Whatever moves must also be maintained and
cared for. With around 4,000 products, we offer a uniquely broad range
of autcmotive chemicals. If yvou are looking for cils and additives made in
Germany, you have come to the right place. Of course, there is a price to
be paid for cuality, but we don't mind. We do not want to be the cheap-
est. We want to be the best,

AA: Please highlight your growth, sales & revenue and number of
employees during the recent years?

Ernst Prost: In the last ten vears, we have expernienced a tremendous
development, Today, we have twice as much turmnover and twice as many
employees. And UG MOLY can be seen in the Formula 1 as well as
MotoGR This clearly shows the league we are now playing in.

AA: LIQUI MOLY Premium Edition stands out in the market with
its dynamic packaging, it's aerodynamic form, sense of a superior

kind and its iconic brand identity. How do you see the role of pack-
aging made your products unique?

Ernst Prost: It's clear that, for a premium brand like LG MOLY, not only
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mist the contents of the canister be of top quality, but the canister tself
miust also stand ot from the crowd. And this is not onty about design,
but also about functionality. Our large ol canisters have twio handies, one
on top and one on the side. This makes filling so much easier. And the
canisters of our matorcycle gils have an pull-out pouring tukbe, which
aliows the oil to be filled even into hard-to-reach openings without arny-
thing getting spifed,

AA: How additives play major role in Motor Oil Performance?

Ermst Prost: A very central one. Every motor il contains additives by
nature. Without aciditves, it simmoly could not do its jolb. Our best oils
consist of one third additives. A distinction must be made between these
and additives which are put into the ol afterwards. They perform certain
tasks, such as cleaning the ol circuit during an oil change or protecting the
engineg from wear,

AA: With major markets including EU, the US and countries in Asia
becoming Euro-6 compliant and what challenges do you see in the
future with regards to emissions?

Ernst Prost: The entire automotive industry is working flat out to reduce
emissions. Motor cil is ane, though small, part of this strategy. New cils
miust not poliute exhaust gas treatment systems, are becoming increas-
inghy thin-Dodied, and vet must still religbly protect the engine even under
extrerne lpads. Motor oil is no longer just amny luoricant, motor off has
become high-tech,

AA: What are the new developments in the lubricants’ market in
the World, especially in emerging markets? What are the changes
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you expect to see five years from now?

Ernst Prost: The trend towards increasingly special high-tech ibricants

will continue. This means a change in thinking for dealers and workshops
as well as for fleet operators and drivers. The technological demands are
also increasng in the production of these oils. Marry small oil manufactur-
ers, who have concentrated on simple and inexpensive lubicants, will not
bBe able to keep up with this change.

AA: The price of crude oil is increasing on a daily basis. How will
the market be affected by this change? With more penetration of e-
mobility, how do you see the future of the lubricants’ market? How
do you adapt to changes?

Ernst Prost: The price of crude oil is only one of many factors that affect
the pnce of the motor ol for the consumer — and not necessarily the most
important one. E-mooiiity will, of course, infiuence the lubncant market,
Bt much mone slowty than some ‘peychics' today think they know. The
focus of e-mobdity will remain for a long time on vbnd vehicles, which
still have a combustion engine and require motor oil. Mot to menton the
commercial vehicke sector. A fransformation is under way, no doubt about
it. But it is more of & slow evolution than a sedden revolution.

AA: What other steps are you taking to increase your green portfo-
lio, given the growing awareness of carbon emissions?

Ernst Prost: In actual fact, we have been addressing the topec of sustain-
abifity for over &0 years, Our metor oils and additives ensuine that engines
run longer and break down less often. An engine that does not need to
be replaced is better for the emvironment than producing a new one,
even if it is more economical, @
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OUR SOURCE OF INSPIRATION.

OUR MONTHLY
MAGAZINE.

PICTURES AND STORIES is for all of us. By all of us. An exceptional
reflection of an exceptional brand. Share your experiences,
successes and emotions about the LIQUI MOLY family worldwide -
with your contribution to the next edition of our company magazine.

LOREM 1PSUM
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Next
closing date:

14.08.2020

www.liqui-moly.com/en/company/monthly-magazine

This is how your contribution can also be included in PICTURES AND STORIES:

Send your pictures including the associated information as well as
the declarations of consent for all persons pictured to bug@liqui-moly.de.

Select and name photos. Write an e-mail with all If all requirements
Send the completed important information and have been met, you will
declarations of consent. send it to bug@liqui-moly.de. find your article in the next

monthly magazine.

Note:The magazine appears on a monthly basis. We therefore ask you to submit content promptly. Photos and articles that are sent after the respective closing date always appear in the following issue.




